your marketing messages drive
greater effectiveness

OUR SENSES ARE MORE POWERFUL
THAN WE THINK...
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More than half the brain is
devoted to processing

of people value
something they can
see and touch over
something they can
only see.

of respondents say that
the physical properties of
mail influence how they
feel about the sender.

sensory experience, most
of that sensory receptivity
focuses on touch.

THE POWER OF TOUCH MASSIVELY
INFLUENCES OUR PURCHASE DECISIONS...

70% said that print gives
them a better impression
of the organisation.

of consumers say
print/paper quality
impacts their decision
to open and read
direct mail.

HOW YOUR PACKAGING APPEALS TO THE
SENSES ALSO HAS MASSIVE IMPACT....
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According to research
packaging drives
purchase more than
other forms of
advertising.

Almost a third of of consumers said they
product purchases are tried a new product
based on packaging. because of the packaging.

PRINT IS POSITIVELY IMPACTING
YOURROI...
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When mail is included in
the marketing mix,
campaigns have larger ROI
than those without mail.

Direct mail
outperforms all digital
channels combined.

click here

to book your Demo now



https://outlook.office365.com/owa/calendar/AltronBytesDocumentSolutions@altrongroup.onmicrosoft.com/bookings/

